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= Salesforce

= Dynamics 365
Customer Engagement
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= MotionBoard

= BusinessObjects
= Power BI

=Hadoop
= AWS

RIEEH - FAER etc

MAEFIDONE FEE R (201946 ) DIFH T, XAEXFORM L HRmAIEELOBIER, FIFBFHETT, XK
XRBLOEPTE TMY =2 Y-V BRLELTED It Ao XERDERIZ WRDI ), FERLEET 2HENHD
Y, XABPEHMHINZHAICIE NEABERONEEZEESTICKEO@HERBBER B EDRH Z RO L.
BEBFHEEBIMO ISV BE, SRFERGEIE BHIBYERICRAV GO LIV, XAXTOBERIE. BHEMR

BFROHEDTY,

EEFOWebR—VIFTES [[@

www.hitachi-solutions.co.jp/cases/case14/

® #X At BirYYa—vavX

www.hitachi-solutions.co.jp

| J19K-10-01 | 2019.08 |

AAYOTVEHER - U —EXDFEMIER
www.hitachi-solutions.co.jp/salesforce/sp/



